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November 5, 2003

Ms. MarleneDortch
Secretary
FederalCommunicationsCommission
~ 12l~Street,SW, RoomTWB-204
Washington,DC 20554

Re: NoticeofOral Ex ParteCommunications,In theMatterof Reviewof the
Section251 UnbundlingObligationsof IncumbentLocal Exchange
Carriers,CC DocketNos. 01-338,96-98and 98-147

DearMs. Dortch:

Yesterday,Bob Quinn andtheundersignedmetseparatelywith LisaZaina,Legal
Assistantto CommissionerAdelstein,JessicaRosenworcel,Legal Assistantto
CommissionerCopps,Matt Brill, LegalAssistantto CommissionerAbernathyand
ChristopherLibertelli, LegalAssistantto ChairmanPowellfor thepurposeofdiscussing
AT&T’s oppositionto theMotion for Reconsiderationand/orClarificationfiled by
BellSouthin theabove-referencedproceeding.All commentsmadeduring themeetings
wereconsistentwith theattachedreferencematerials.

In accordancewith Commissionrules, I amfiling one electroniccopyof thisnotice
andrequestthat youplaceit in therecordof theabove-referencedproceedings.

Sincerely,

JoanMarsh

cc: Lisa Zaina JessicaRosenworcel
Matt Brill Christopher Libertelli
Michelle Carey TomNavin



FTTP AND FTTC ARE NOT SERVICE EQUIVALENTS

NOT EQUIVALENT IN SCOPE

FTTP: As ofearly2003,about50 FTTH developmentsor trialswereunderway,
with mostbeingconductedby CLECs, Munisandsmall ICOs. NorthAmerica
accountedfor roughly 50,000FTTH subscriberswith RBOCsservingONLY 0.6%of
that subscriberbase.

FTTC: BellSouthhasalreadydeployedfiber deepinto its network,andit alone
currentlyhasfiber to thecurbpassingapproximately1 Million homes. It now seeksto
avoidall its UNE-L/UNE-Punbundlingobligationsfor those1 M (andgrowing)homes
without evenprovidingthemwith atruevoice/data/videoFTTC product.

NOT EQUIVALENT IN SPEED

FTTP: TheFTTP specificationincorporatedinto the05/03BST/SBC/VZjoint
RFPcallsfor 622 Mbpsdeliveredoveronewavelengthto 32 householdsand870 Mhz of
analogbandwidthfor supportup to 135 channelsofTV programming.

FTTC: Accordingto BST’s ex parte,FTTChasservicecapabilitiesofaround100
Mbps. While this would supportsomelevel ofvideoprogramming,BST is currently
NOTofferingvideo serviceto its FTTC homespassed.Norwill it offer broadfiber-
basedvideo offeringsin thefutureasit just announcedalong-termvideopartnership
with DirecTV.

NOT EQUIVALENT IN DEPLOYMENT ARCHITECTURE

FTTP: FTTP,a solutionpursuedlargely in greenfield/newbuilds, refersto
bringinganoptical fiber directly into theend-user’spremises.Approx.70%ofthe 1.8
million newhousingunits built eachyearare“greenfield”developments,or 1.26 million
units. Thesearethemostlikely candidatesfor trueFTTP services.

FTTC: FTTC maymeanoneof manythings,including fiber to apedestal,fiber
to acabinet,or fiber to anequipmentvault -- all ofwhich meanafiber overbuildof
alreadyestablished/brownfieldneighborhoodswith fiber terminatinghundredsofyards
from thepremises.This typeofbroadnetworkoverbuildis alreadyunderwayin all the
RBOCterritoriesandhasbeenbeingpursuedin BST territory since1999.



BellSouthneedsno furtherallegedregulatoryincentivesto
deployFTTC — it hasbeendoingso since1999

BellSouth to Deploy Innovative New Fiber Technology for Delivering
Advanced Broadband Services to the Home

Exclusive Agreement with Marconi Communications Enhances Commitment to High-

Speed, Fiber-Based Network Facilities

For Immediate Release:

December 15, 1999
ATLANTA -- BellSouth today announced an agreement with Marconi plc, to deploy
Marconi’s advanced optical fiber interface equipment to deliver ATM (asynchronous
transfer mode) based broadband services throughout its nine-state region. The
equipment will be deployed in new housing developments and to enhance existing
fiber-to-the-curb (flTC) systems, enabling them to provide high-speed Internet
access and entertainment services.

Under terms of the agreement, BellSouth will deploy Marconi’s next-generation,
“deep fiber” technology into its fiber optic distribution network. The Marconi
equipment will allow the delivery of ATM-based broadband services to within 500 feet
of the customer. ATM technology is a packet-switched technology using ATM
switches and fiber optics to simultaneously transport voice, data, imaging and video
data. According to Marconi, this deployment represents the largest commitment to
date from a U.S. carrier to drive high-speed, fiber optic-based technology deep into
its network.

“BellSouth has been in the forefront of fiber optic distribution since its decision in
1995 to deploy fiber to the curb technology as first choice in residential new
construction,” said Mike Parton, Marconi Communications chief executive officer.
“There is no question that with this deployment, by the end of 2000, BellSouth will
have the largest installed base in North America of broadband network equipment
delivering voice, video and high-speed Internet connectivity deep into its network.”
“This agreement with Marconi builds on our mutual success deploying integrated
fiber during 1999 and will accelerate delivery of fiber optic-based services, including
high-speed Internet access and entertainment services, to our customers,” said Dr.
David Kettler, BellSouth Vice President - Science and Technology. “Not only will this
new equipment allow us to meet our customers’ demand for today’s latest
technology, it’s another step in building an infrastructure that will accommodate
future demands that haven’t yet been formulated.”

Fiber has been BellSouth’s technology of choice for serving new housing
developments since 1995. Currently, 95 percent of BellSouth customers in the
company’s top 30 markets and 85 percent of all customers are within 12,000 feet of
fiber. Nearly 500,000 homes are now served by BellSouth fiber-to-the-curb systems.
Of these, some 200,000 will have access to high-speed Internet and entertainment
services provided by an integrated fiber in the loop architecture, which BellSouth
began deploying in Atlanta and South Florida during 1999. Integrated fiber enables
BellSouth to deliver ADSL (asymmetrical digital subscriber line) with Internet access
speeds up to 1.5 Mbps (Megabits per second), 30 times faster than today’s fastest



dial-up modems. Integrated fiber also enables BellSouth to deliver 70 channels of
analog T’J and 160 channels of digital entertainment in Atlanta and South Florida.
BellSouth also markets wireless entertainment and cable TV services in Atlanta,
Birmingham, Charleston, Daytona, Jacksonville, New Orleans and Orlando.
Programming is provided by americast®, a BellSouth partnership with Ameritech,
GTE, Southern New England Telephone and the Walt Disney Company.
Marconi plc is one of the world’s fastest growing communications and IT companies
with a strong record of innovation and technological breakthroughs. It is a world
leader in smart broadband optical networks and it supplies the key technologies for
the New Public Network and the Internet. With 45,000 employees worldwide and
sales in over 100 countries, it is headquartered in London and listed in the FTSE
index.

BellSouth (NYSE: BLS) is a $25 billion communications services company. It provides
telecommunications, wireless communications, cable and digital TV, directory
advertising and publishing, and Internet and data services to nearly 36 million
customers in 20 countries worldwide. In the U. S., BellSouth provides
telecommunications services in nine Southeastern states, including Alabama, Florida,
Georgia, Kentucky, Louisiana, Mississippi, North Carolina, South Carolina and
Tennessee. With its headquarters in Atlanta, BellSouth serves more than 24 million
local telephone lines and provides local exchange and intraLATA long distance service
over one of the most modern telecommunications networks in the world.



BST hasno intentionofusingits FTTC fiber
to providea full voice/data/videoproduct--

it insteadis partneringwith DIRECTV

BellSouth® and DIRECT V® announceagreementto sell digital satellite television
service aspart of BellSouth Answers(sm)bundle

For ImmediateRelease:
August27, 2003

Atlanta,GA andEl Segundo,CA -- MakingBellSouthAnswersthemostcomprehensive
bundleof servicesavailablein themarketplace,BellSouthandDIRECTV, Inc.,
announcedtodayastrategicmarketingallianceto offer BellSouthcustomersin
residentialhomes,DIRECTVdigital satellitetelevisionservicein early2004.

Today,BellSouthcustomerscanmakeonecall to orderandreceiveonebill for all their
communicationservicesthroughBellSouth:

High-speedDSL or dial-up Internetservice;
Local andlongdistanceservicewith anarrayof calling features;
Wireless;and
Voicemailande-mailservices.

Startingearlynextyear,BellSouthresidentialcustomerswill be ableto bundle
DIRECTV with theirothercommunicationsservicesatpackaged,discountedsavings
eachmonth.Throughthis agreement,the companieswill deliverunsurpassedvalue,
quality andconvenienceto theircustomers.

DIRECTV andBellSouthalso announcedimmediateplansto beginexploringthe
integrationofdigital satelliteandDSL technology,includingoptions for enhanced
networkingsolutionsovertheBellSouthfiber network.

“CombiningBellSouth’scomprehensivevoice anddatacommunicationsservices,with
DIRECTV’s industry-leadingvideoofferings,providesourcustomerswith another
compellingone-stopshopsolution,” saidDuaneAckerman,BellSouth’sChairmanand
ChiefExecutiveOfficer.

“This alliance is an importantextensionofourdistribution,” saidEddyHartenstein,
ChairmanandChiefExecutiveOfficer, DIRECTV, Inc. “DIRECTV seesthis strategic
relationshipasan importantfirst stepin theevolutionof telecommunicationsand
entertainmentthatwill put us in a leadingpositionagainstourcompetitorsin this rapidly
changingmarketplace.”

“We are not talking about a short term fix,” said Bill Smith,BellSouth’sChiefProduct
DevelopmentandTechnologyOfficer. “We are looking to a long-term business
relationship with DIRECT V.”


